
Brand Connections and Aloft Hotels
partner to create media and marketing network

Brand Connections to be exclusive integrated marketing partner for
Starwood Hotels & Resorts Worldwide, Inc.’s newest brand: Aloft Hotels

NEW YORK, May 27, 2009 – Brand Connections, 
LLC and Starwood Hotels & Resorts Worldwide, 
Inc. (NYSE: HOT) today announced that the two 
companies have forged a partnership to create an 
integrated marketing and media network unique to 
Starwood’s recently launched Aloft Hotels brand.

Beginning this month, Brand Connections will 
have the exclusive product sampling rights in all of 
the Aloft brand hotel properties.  In addition, Brand 
Connections will be able to offer advertisers access 
to valuable media including in-lobby electronic 
tickers, in-room televisions, branded keycards, ho-
tel email communications, as well as customized 
on-property events. The partnership was formed 
following a successful pilot program that proved 
the branding strategies implemented by the well-
established out-of-home media company would 
provide a mutually beneficial relationship for each 
business and their respective clients.

“This is a fantastic opportunity to further enhance 
our ability to target consumers through our busi-
ness traveler network by partnering with a new 
and innovative hotel brand from one of the world’s 
largest and most respected business and leisure 

travel hotel companies,” said Brian Martin, founder 
and Chief Executive Officer of Brand Connections.  
“We strive to continually provide a unique brand-
ing experience in a hip and modern environment. 
This broad marketing partnership will give our cli-
ents the ability to reach Aloft’s trend-conscious and 
savvy guests across multiple platforms.”

“Brand Connections has an exceptional reputa-
tion and unprecedented direct relationships with 
some of the largest brands in the world,” said 
Brian McGuinness, Senior Vice President, Spe-
cialty Select Brands, Starwood Hotels & Resorts 
Worldwide, Inc..  “Based on the positive feedback 
we received from our guests during Brand Con-
nections’ pilot program earlier this year, we are 
pleased to extend the partnership which will fur-
ther enable us to bring added-value to the special 
relationship we have with our discerning guests.”

This relationship is an extension of Brand Con-
nections’ unique ability to connect brands with 
consumers through multiple touch points during 
their entire travel experience – within hotels, at 
the airport and onboard the aircraft.


